In partnership with Action on Hearing Loss, the UK
Cinema Association (UKCA) has launched a Technology
Challenge Fund, to stimulate development of a solution
that allows people with hearing loss to enjoy a better
integrated cinema experience. Time to get inventive.
Words: Grainne Peat
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some further limited funding for development of promising
concepts, with the hope that support from wider industry
partners can be drawn in as the process develops.
Should a suitable, viable product be developed that the
cinema sector approves and which meets the desired
criteria set out in the aims and objectives, Action on Hearing
Loss, will help find a suitable commercial partner to develop
and create a market-ready product. The successful applicant
will have full Intellectual Property (IP) ownership and will
take a percentage of the revenue from product sales. The
UKCA and Action on Hearing Loss will promote the product
across their networks both across the UK and internationally.
The aim of this competition is to catalyse innovation in
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